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ANZ (Singapore) receives Credit Card Product of the Year award for 2016 
 

 ANZ’s Optimum World MasterCard credit card is a response to the frustrations 

in Singapore’s credit card market 

 A digital onboarding programme is designed for consumers’ convenience 

 ANZ’s Optimum World MasterCard credit card has encouraged conversion 

 

Hong Kong, March 16th 2016— ANZ (Singapore) received the Credit Card Product of the 

Year award for 2016 at The Asian Banker’s International Excellence in Retail Financial 

Services 2016 Awards ceremony, held in conjunction with the region’s most prestigious retail 

banking event, the Excellence in Retail Financial Services Convention. The ceremony was 

held March 16th 2016 at the W Hotel, Hong Kong. 

 

ANZ’s Optimum World MasterCard credit card is a response to the frustrations in 

Singapore’s credit card market 

 

Operating in a saturated market filled with players offering a spectrum of cash-back products, 

ANZ Singapore differentiated itself by tailoring a top-of-wallet card geared towards the 

emerging affluent and affluent segments. ANZ considered the demands of its target 

customers, namely, rebate cards among the affluent;  flexibility and customisation; and 

limited rebates, spending requirements, and partner stores. Through Optimum World 

MasterCard, ANZ was able to introduce to the broader market a range of benefits from dining 

to shopping that are typically found in separate cards. It offered flexibility to choose a 

category to earn rebates according to one’s own spending patterns.  

 

A digital onboarding programme is designed for consumers’ convenience 

 

ANZ Singapore overhauled its online application platform with the consumer in mind. The 

bank developed a digital onboarding programme to make application easier and more 

convenient. The improvements and upgrades aim to provide clarity, ease, and speed when 

applying. Now, the application process only takes three steps, and all steps load 

simultaneously.   

 

ANZ’s Optimum World MasterCard credit card has encouraged conversion 

 

Due to the digital initiatives ANZ Singapore has done to support the Optimum World 

MasterCard credit card, conversion increased from 3% to 15%, with 30% of Optimum World 

applications conducted through the digital onboarding programme. In 2015, more than half of 

the new card applications were for the Optimum World MasterCard, which enjoyed immense 

popularity especially among new customers. 
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In just six months, the financial model of Optimum World MasterCard  has proven to be 

profitable, thus ANZ is planning to roll out the card to other Asian markets in the coming 

years.  

 

 

About 200 senior bankers from award-winning banks in 29 countries across the Asia Pacific, 

the Middle East, Central Asia, and Africa attended the Excellence in Retail Financial 

Services Convention, which recognises banks’ efforts in bringing superior products and 

services to their customers. The awards programme, administered by The Asian Banker and 

refereed by prominent global bankers, consultants, and academics, is the most prestigious of 

its kind. 

 

A stringent evaluation process across three months based on a balanced and transparent 

scorecard determines the winners of The Asian Banker International Excellence in Retail 

Financial Services Awards, and the positions of various retail banks in the region.  

 

 

 

About The Asian Banker 

The Asian Banker is the region’s most authoritative provider of strategic business intelligence 

to the financial services community. The company is headquartered in Singapore, with 

offices in Manila, Malaysia, Hong Kong, Beijing, and Dubai, as well as representatives in 

London, New York, and San Francisco. It has a business model that revolves around three 

core business lines: publications, research services, and forums.  
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